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Editorial Contact: 
Michael Stugrin 
(562) 498-6353     FOR IMMEDIATE RELEASE 
mstugrin@earthlink.net 

TRIUMPH LEARNING NAMES BRIAN GURLEY 
EXECUTIVE VICE PRESIDENT FOR FINANCE AND 

OPERATIONS 

New York, NY, February 14, 2006 – Triumph Learning, a leading publisher of 
supplementary educational texts and software and a Haights Cross Communications 
company, has announced the promotion of Brian Gurley to Executive Vice President of 
Finance and Operations. He had been Vice President and Chief Financial Officer. Gurley 
reports to Kevin McAliley, Triumph Learning’s President and CEO.  Gurley will 
continue to hold the title of Chief Financial Officer. 

 “Brian Gurley has been instrumental to Triumph Learning’s growth from a $15 million 
company in 2000, to $43 million in 2005,” says McAliley.  “Brian has been responsible 
for numerous operational innovations, excels at financial planning, and is a key driver 
behind Triumph’s strong profit margins.  His unusually high degree of accuracy in 
budgeting and forecasting allows us to deploy resources to grow rapidly.   

Gurley joined Triumph Learning as Vice President and Controller in 2001.  Prior to 
joining Triumph Learning, Gurley operated a consulting business providing outsourced 
CFO services to technology, biotech, and other high growth companies.  He was also the 
Chief Financial Officer of Coolaudio.com and was instrumental in its sale.  He was also 
Director of Finance for Donnkenny Apparel, Inc.; and Manager of Financial Planning and 
Analysis for KPMG Peat Marwick. Gurley is a CPA and earned a BS in Business and a 
BS in Communication from Washington State University and an MBA from the 
University of Washington.  

About Triumph Learning, LLC: 
Triumph Learning, formerly known as Educational Design, Inc., has a 40-year track 
record of publishing high-quality K-12 supplemental materials. Triumph Learning is the 
largest publisher of test preparation materials for state tests, and develops and distributes 
the renowned Coach™ series for test programs in 25 states as well as for the three major 
nationally normed tests. For more information, visit www.triumphlearning.com. 
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About Haights Cross Communications: 
Founded in 1997 and based in White Plains, NY, Haights Cross is a leading developer 
and publisher of products for the kindergarten through twelfth grade, or K-12, 
supplemental education, library, and medical education markets. Haights Cross imprints 
include: Sundance/Newbridge Educational Publishing (Northborough, MA), Triumph 
Learning (New York, NY), Buckle Down Publishing (Iowa City, IA), Options Publishing 
(Merrimack, NH), Recorded Books (Prince Frederick, MD), and Oakstone Publishing 
(Birmingham, AL). For more information visit www.haightscross.com 

Safe Harbor Statement: This press release contains forward-looking statements. In some cases, you can 
identify forward-looking statements by terms such as “may,” “will,” “should,” “could,” “would,” “expect,” 
“plan,” “anticipate,” “believe,” “potential” and similar expressions intended to identify forward-looking 
statements. These statements reflect our current views with respect to future events and are based on 
assumptions and subject to risks and uncertainties. These risks, uncertainties and other factors may cause 
our actual results, performances or achievements to be materially different from those expressed or implied 
by our forward-looking statements. Factors that may cause our actual results to differ materially from our 
forward-looking statements include, among others, changes in external market factors, changes in our 
business or growth strategy, or an inability to execute our strategy due to changes in our industry or the 
economy generally, the emergence of new or growing competitors and various other competitive factors. In 
light of these risks and uncertainties, there can be no assurance that the events and circumstances described 
in forward-looking statements contained in this press release will in fact occur. You should read this press 
release completely and with the understanding that our actual results may be materially different from what 
we expect. We will not update these forward-looking statements, even though our situation may change in 
the future. We qualify all of our forward-looking statements by these cautionary statements. 


